B/S/H/

Protos. The Plant Oil Stove.

An example of
CSR Communication
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B/S/H/

BSH — world‘s number 3 in home appliances
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B/S/H/

CSR at BSH

We bear responsibility for environment and the society.

Transfer of the dual training system to BSH sites in China and Turkey
Revolution in refrigeration technology: CFC- and HFC-free refrigerators
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B/S/H/

Protos. The Plant Oil Stove.

r

 Strong connection to BSH core business
« 2.5 billion people prepare their food on open fires
* high-tech for developing and emerging countries

 cooperation with various partners
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B/S/H/

Press Trip to Leyte, Philippines

 Leyte State Universtity
 ‘“real world™: Test field and Users

 Participants
* Project Partners, PR from Bosch and Siemens Philippines
 German and Filipino journalists
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Revolution gegen Rauch und Raubbau

[ o

-l B e

umd F

amma

Global plaver trifft globale Armut

]

Ty

= s —

s mmpe o E

BSHBOSCHUND SIEMENS HAUSGERATE GMBH

10/26/2006, Folie 6




B/S/H/

International Media Coverage
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B/S/H/

Evaluation of the outcome

PR Value:
« price for an advertisement placed in the newspaper
» size of the publication
e importance of the media
 Makeup of the article
 Placement of the article

« Content defined by:
— Penetration
— Tone (neg or pos)

BSH internally: it makes employees proud to be part of the company
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